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VOLUNTEERING

Our longest-running volunteer initiative focused on community support is Community Days, alias Days when we help, first launched in 2007.

In Prague, our partners include the Helppes Assistance Dog Training Center and the Prádelna Community Center. In Ostrava, we work closely 
with the Municipal Office of Moravská Ostrava and Přívoz and the Technical Services of the same district.

In 2024, we provided hands-on support to our partners in Prague. Unfortunately, the Ostrava part of the event was negatively affected by autumn 
floods, which led to the cancellation of the volunteer day. Instead, we provided a financial donation to support the revitalization of the affected area 
in Ostrava.

EMPLOYEES AND COMMUNITIES 
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In addition to the events mentioned above, we organized the 6th edition of our internal 
volunteer initiative Baked with Heart in 2024. The proceeds from the sale of homemade 
goods prepared by our colleagues were donated to support the operations of the 
Helppes organization.

We always strive to respond to unexpected events and help where it’s needed most. 
That’s why we decided to use the September edition of Under the Chimney to double 
the proceeds from the sale of beer and non-alcoholic beverages and donate them 
through the organization People in Need to support areas most affected by devastating 
floods. A total of CZK 108,412 was sent to the SOS Floods fund, and we added another 
CZK 1 million on top of that.

EMPLOYEES AND COMMUNITIES 
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LONG-TERM PARTNERSHIPS 

Since 2011, we have been collaborating with the Helppes Assistance Dog Training Center, which helps individuals with various types of disabilities on 
their journey toward integration, independence, and self-sufficiency through specially trained assistance dogs. In 2011, we became the general partner of 
this organization.

As part of our partnership, we provide consulting and legal services, and during summer rehabilitation stays for Helppes clients, we also deliver expert 
lectures on the history and production of beer. In addition, we offer product support for all events organized by Helppes. These include, for example, 
the Championship of Assistance and Guide Dogs and Super Day — an event during which trained assistance dogs are ceremonially handed over to their 
future owners. In 2024, Helppes handed over a total of 21 four-legged companions to their new owners. Participants of this meaningful event could refresh 
themselves with Staropramen Extra Chmel, Staropramen Non-Alcoholic, and COOL+ beer mixes. All proceeds from the sale of both alcoholic and non-
alcoholic beverages were donated to support the organization.

EMPLOYEES AND COMMUNITIES 
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Another long-term partner is the Prádelna Community Center, with which we have been cooperating since 2015. The center serves as a functional 
community, educational, cultural, social, and artistic hub. All of its activities are aimed at connecting and supporting the local community. It offers various 
music and dance projects, audio-video workshops, photography and discovery trips, tutoring, art workshops, and more—primarily for children, youth, and 
especially active seniors.

Our cooperation began through the Community Days alias Days when we help volunteer initiative and has gradually expanded. Today, representatives of 
our company regularly participate in events organized by the community center, and we also host brewery tours with beer tastings for interested members 
of the Prádelna community.

Together with our long-term partner AC Sparta Praha, we introduced an exciting new feature for football fans in May 2024—draft beer from tanks is now 
available at all stands within the home sectors of epet ARENA. The installation of this new technology has had a positive impact on both beer quality and 
service efficiency, allowing bartenders to serve a larger number of customers more quickly.
 

EMPLOYEES AND COMMUNITIES 
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Since 2019, Staropramen has been a proud partner of the Czech national football team. We supported our team during the EURO 2024 matches as 
well. As part of our collaboration, we produced a commercial that’s very much about football, very much about beer, and also about our Czech character.

We drew on Czech resilience, kept things light-hearted, and added a touch of self-irony. The key message was to stay positive—because no matter what, 
we’ll make it through. We Czechs don’t give up, and whether things go well or not, we keep trying. In football and in beer.

The spot featured the famous actor Hynek Čermák, football stars Tomáš Souček, Jindřich Staněk, and Tomáš Holeš, as well as our brewmasters—Honza 
Řehůřek, Honza Špaček, and commercial brewmasters Rudolf Schaffer, Marek Hrdlička, and Michal Meduna!

EMPLOYEES AND COMMUNITIES 
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37

We believe that having a beer with friends is one of life’s 
simple pleasures. For this reason, we are continuously 
working on helping our consumers to maximally enjoy this 
experience. We promote responsible consumption in our 
projects and communication and deliver non-alcoholic or 
low-alcohol content products to the market in order to offer 
an alternative to traditional beers. 

                             
                                               

RESPONSIBLE CONSUMPTION AND CORPORATE GOVERNANCE    
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PRODUCT SAFETY AND CONSUMER HEALTH

RESPONSIBLE CONSUMPTION AND CORPORATE GOVERNANCE 

Product labelling is also an integral part of our quality system. All products must be labelled truthfully to avoid misleading customers or consumers. Label 
information is supported by regular analyses conducted both in our internal laboratory and by accredited external laboratories. During the development of 
new products and recipes, our quality department collaborates with the Research Institute of Brewing and Malting in Prague.

Throughout the year, we undergo 
a  wide range of quality audits. For 
several years now, both of our breweries 
have regularly undergone annual BRC 
audits based on the international food 
safety standard BRC Global Standard 
for Food Safety (www.brcgs.com). 
This standard, alongside IFS, is one of 
the most demanding in the industry. 
In 2024, Ostravar Brewery received 
the highest rating of “A+,” while 
Staropramen Brewery was awarded 
a “B” rating. The certification was 
conducted by TÜV SÜD.

In addition to the above, both breweries 
underwent extensive internal Quality 
and Food Safety audits in 2024, 
confirming that our quality systems 
are well-established and maintained, 
ensuring high product quality and 
safety.

In 2024, Staropramen Brewery also 
completed a GMP+ recertification 
audit (www.gmpplus.org) focused 
on the safety of feed materials—by-
products from beer production such 
as spent grains and surplus yeast. The 
goal is to apply high quality standards 
to these feed materials and ensure 
that no harmful substances enter the 
food chain. This certification was also 
conducted by TÜV SÜD.

For several years, Staropramen Brewery 
has also undergone Kosher audits 
(kosher-germany.com) for products 
in the Staropramen range intended 
for the Israeli market. The Kosher 
audit also covered Miller Genuine 
Draft from Staropramen and Blue 
Moon from Ostravar. These audits are 
commissioned by customers to ensure 
that food production complies with 
Jewish dietary laws and practices. 
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QUALITY AWARDS FOR OUR BEERS

We’re proud to share our achievements from professional beer competitions. 

BRANÍK SVĚTLÝ
2nd PLACE 

in the category of pale draft beers

STAROPRAMEN 12 
3rd PLACE

in the category of pale lagers

A total of 42 beer samples were entered into the competition.

RESPONSIBLE CONSUMPTION AND CORPORATE GOVERNANCE 
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At the St. Wenceslas Czech Beer Festival, the Czech Beer and Malt Association announced the winners of the tasting competition CZECH BEER 2024. 
A record 101 beer samples from 26 breweries were submitted—and our beers stood out in this strong competition!

In the main category of Pale Lager, we shone twice: 

Outstanding results in professional beer tasting competitions are a testament to the exceptional quality of our beers. The awards we’ve received confirm that 
our breweries consistently honor traditional craftsmanship and historical legacy.

BRANÍK LEŽÁK
took 3rd place

STAROPRAMEN 12 
earned a respectable 6th place

RESPONSIBLE CONSUMPTION AND CORPORATE GOVERNANCE 
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MEMBERSHIP IN PROFESSIONAL CHAMBERS AND ORGANISATIONS

Our Company is a long-standing member of the Czech Beer and Malt Association, the Czech Association for Branded Products and the Business for Society 
alliance. In 2023, we became a member of the Pride Business Forum.  

In all these organisations, the Company is actively involved in projects and initiatives that improve the business environment in the Czech Republic and 
permanently support sustainable development. 

RESPONSIBLE MARKETING

As a major global producer of alcoholic beverages, our goal is to promote responsible consumption. A key element in this effort is self-regulation—
meaning responsible communication, marketing, and preventive initiatives. One of the priorities of our sustainability strategy Our Imprint 2030 remains 
the support of responsible and moderate consumption of our alcoholic products.

We follow strict internal guidelines defined by the Molson Coors Beverage Company’s directive on responsible product communication in marketing 
and sales. For many years, we have actively participated in preventive programs under the Czech Association of Breweries and Malt Houses, aimed at 
educating the public about alcohol consumption among minors and the risks of drinking and driving.

As founding members of the Responsible Brewers Initiative, we believe that collaboration among alcohol producers who jointly support 
responsibility-driven projects is the most effective way to raise awareness.

The project “When I drive, I drink non-alcoholic beer” was launched by the Czech Beer and Malt Association in 2011. Every year, all 
producers of non-alcoholic beer participate. In 2024, activities organized by project partners—such as the Czech Police and BESIP (the 
Ministry of Transport’s road safety department) — reached a total of 105,158 participants, including drivers, small vessel operators, and visitors 

of camps and festivals.

Responsible drivers were rewarded with non-alcoholic beer and single-use alcohol testers Řídím piju nealko pivo (https://www.rpnp.cz/)

RESPONSIBLE CONSUMPTION AND CORPORATE GOVERNANCE 
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CORPORATE GOVERNANCE, ETHICS, ANTI-CORRUPTION MEASURES

Our Company strives to observe the principles of ethical business and behavior to our customers, business partners, suppliers and of course to our 
employees. 

Employees are motivated to adopt the given policies as a natural part of their presence in our Company and, at the same time, for them to be able to 
identify any threat to these values within the scope of their working environment.

CORPORATE CODE 
OF CONDUCT 

ETHICAL CODE OF RESPONSIBLE 
BREWERS 

PRINCIPLES AND RULES  
TO PREVENT  

CORRUPTION  

Document describing Company values, goals and basic principles 
of behavior and fair business practices. It is mandatory for all 
employees of the Molson Coors Beverage Company Group. All 
employees are familiarized with the Corporate Code of Conduct 
in the form of electronic training – new employees are familiarized 
with it within the scope of entry training, and all other employees 
once per year. 

The document governing contractual arrangements and 
cooperation in all areas affected the actual issue of the ethical 
conduct of our Company not only as a producer of alcoholic 
drinks, but also generally as a business entity, which makes an 
effort to address an ever-growing group of consumers and further 
endeavors to build a stable position in both Czech and international 
brewing in the form of permanently sustainable development.  

As a member of a supranational group, we assert principles and 
rules that are based on the globally shared values of the entire 
Group and the legal requirements of not only the local legislation 
that governs the Company, but also the legal systems of all countries 
in which the individual Group member companies have their seats. 
The anti-corruption clause is an integral part of all our contracts 
with suppliers since 2015. In the form of e-learning, we also train 
all new employees in ethical business relations and prevention of 
corruption. Employees undergo this training once per year. 

RESPONSIBLE CONSUMPTION AND CORPORATE GOVERNANCE 
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ETHICS  
AND

 COMPLIANCE 
HELPLINE  

ANTI-BRIBERY  
AND ANTI-CORRUPTION  

DUE DILIGENCE CHECKLIST  
AND GUIDELINE

COMPETITION  
LAW RULES

RECEIVING 
DONATIONS AND 

SPONSORSHIP  

Document describing the rules of transparent 
and fair communication with customers and 
business partners.  When selecting customers 
and business partners, we apply requirements 
on economic viability, transparent operation, 
strategy, sustainability strategy and potential 
long-term partnership; we pay attention to the 
application of anti-corruption measures and 
respect for human rights and the principles of 
occupational health and safety, as well as respect 
for the principles of environmental protection. 
Prior to the start of the cooperation, our suppliers 
are duly authorized in the form of questionnaires 
that map all the criteria that they must fulfil before 
establishment of the business relationship. They 
are continuously informed about our rules; anti-
corruption arrangements are integral parts of 
all agreements made with suppliers, and we 
periodically evaluate their observance on the part 
of our customers or business partners. 

Customers and business partners are also duly 
informed about the content of the directive 
governing the policies applied within the scope 
of prevention of corruption, and their eventual 
changes are duly conveyed to our customers 
and business partners. The rules are regularly 
presented to employees once per year in the form 
of electronic training.

We provide an employee hotline that can be used 
at any time to report concerns or observations 
that, in their judgment, may not comply with the 
principles of our Code of Ethics.

As one of the leading companies in the Czech 
and international brewing industry, we conduct 
ourselves on the market in such a manner that the 
economic competition rules are strictly observed 
in our conduct toward competitors, customers 
and business partners. Employees are notified 
of the requirements for observance of economic 
competition rules in the form of a  directive with 
the appropriate content, electronic training and 
training conducted in the form of presentations 
and discussions on specific topics that the 
employees encounter within the scope of 
fulfilment of their everyday tasks. In addition to 
the above-mentioned training package, which 
is based on the Corporate Code of Conduct, this 
topic is also a component of the initial training. 
Other employees undergo training once per year.

Once per year, all employees are informed 
about the rules of conduct for negotiation with 
business partners and customers, especially 
about situations in which the participants 
are state bodies or state or local government 
administration authorities. The objective is to 
prevent any risk of association of such conduct 
with any business advantages or an assumption 
that could arise on the potential influencing of 
processes running in our Company as part of the 
business activities of our Company. This issue is 
also a component of entry training. 

RESPONSIBLE CONSUMPTION AND CORPORATE GOVERNANCE 
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Excellent beer starts in nature, from the hops and barley 
that we use in beer production, to the water which lends 
our beer its uniqueness. During the production process, we 
use every drop in such a manner so as to get the best from 
each batch. We cooperate with the local growers to help 
them assimilate the best procedures to make Our Imprint 
positive. This means that there is less waste and more 
efficiency behind each bottle. The end result is beer that is 
not only better to drink, but it‘s also better for our planet.

                             
                                               

SUSTAINABLE PRODUCTION 
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SUPPLIER CHAIN  

Our goal is to maintain and develop long-term relationships with suppliers of all key materials and services, with a focus on high quality, long-term 
development, reducing environmental impact, and a responsible approach to sustainability.

Overall, 80% of our goods and services are purchased from local suppliers and 20% from international ones. We prioritize local sourcing 
especially for key raw materials such as barley, malt, and aromatic hops—75% of our key ingredients come from the Czech Republic. Packaging materials 
such as bottles, labels, and cartons are sourced 80% locally, and for services, this figure reaches up to 90%.

PURCHASE OF RAW MATERIALS FOR BEER-MAKING

Our beer production is based on locally sourced ingredients. We maintain long-term partnerships with our suppliers and stay in regular contact 
with them. All raw materials are subject to defined specifications and are regularly analysed. Together with our suppliers, we annually review and adjust 
specifications based on the harvest year and regularly discuss varietal composition.

We purchase barley one year in advance, have a three-year malt supply contract with an option to extend, and hops are contracted up to seven years 
ahead. This guarantees consistent demand for growers and long-term suppliers.

Barley for the Staropramen brewery is primarily grown in the Polabí region, while for the Ostravar brewery, it is newly sourced from Austria. Overall, 
75% of our barley and malt comes from local suppliers.

Our recipes are based on a combination of bitter German hops and Czech aromatic hops, with bitter hops making up approximately 60% and aromatic 
hops around 40%.

Other ingredients, mainly used in the production of Staropramen Cool products, are 60% imported and 40% locally sourced. Both our breweries—
Staropramen and Ostravar—have their own water treatment facilities, producing water that meets the quality standards of infant drinking water.

SUSTAINABLE PRODUCTION 
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SELECTION AND EVALUATION OF SUPPLIERS  

When selecting suppliers, the absolute priority for us is the quality and safety of products. Every supplier of critical materials undergoes regular 
audits. We assess their standards, quality, process setup, contingency planning, water and energy consumption, and future emission reduction plans – in 
other words, their overall approach to sustainable business, which is a fundamental prerequisite for participating in the tender process.

Based on the audit results, an action plan is defined with specific steps that must be completed by a set deadline. We also have regular evaluations in 
place for all our suppliers. Suppliers of key raw materials and packaging materials – a total of 12 – are evaluated four times a year. All other suppliers are 
evaluated once a year. Audits are conducted according to the supplier audit plan. Over the past year, there have been no major deficiencies, and we have 
not had to terminate cooperation with any of our key material and raw material suppliers. Individual audits are carried out by an external certified company.

As part of our Business Continuity Plan, we always have an alternative supplier for key materials and raw materials, or an alternative plant from the same 
supplier.

In recent years, we have continued working with the so-called Supplier Assurance tool, which guarantees the supply of all key raw materials and services 
by identifying high-risk suppliers and finding alternatives that meet the same criteria, including a risk matrix.

In the area of Industry 4.0, we have continued to modernize and secure internal technology networks, the data warehouse, and to meet legislative 
requirements related to NIS 2. We plan to continue focusing on these areas in the coming years.

At the beginning of the year, we completed the installation of a new monitoring system for the bottling lines, which allows us not only to track the current 
performance of the lines but also to thoroughly analyze individual downtimes and malfunctions of specific equipment.

SUSTAINABLE PRODUCTION 
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ENVIRONMENT – OUR GOALS

Overview of goals – Staropramen Brewery in Prague: 

	 Description of goals   	 Goal – 2025	 2021	 2022	 2023	 2024

	
	 Reduction of  water 			 
	 consumption	 3.42 hl 	 4.05 hl	 3.93 hl	 3.95 hl	 4.05 hl
	 for 1 hl of beer produced		   	   

	 Reduction of  electricity 				  
	 consumption	 5.94 kWh 	 6.30 kWh	 6.55 kWh	 6.99 kWh	 6.58 kWh
	 for 1 hl of beer produced			     

	
	 Reduction of  thermal 	
	 energy consumption	  53.4 MJ 	 54.45 MJ	 53.58 MJ	 54.23 MJ	 52.19 MJ
	 for 1 hl of beer produced	  
			     

	 Reduction of  waste 	 zero waste to	 0 g	 0 g	 0 g	 0 g
	 volume delivered 	 landfill in 2025 	 (0 t of production waste to	 (0 t of production waste to	 (0 t of production waste to	 (0 t of production waste to
	 to landfills	  	 a landfill in total in 2021) 	 a landfill in total in 2022)	 a landfill in total in 2023)	 a landfill in total in 2024)		
	 for 1 hl of beer produced			 
 				  

 	 Quantified outputs	 Quantified outputs	 Quantified outputs	 Quantified outputs
	 and results	 and results	 and results	 and results

SUSTAINABLE PRODUCTION 
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	 Description of goals   	 Goal – 2025	 2021	 2022	 2023	 2024

	
	 Reduction of  water  				  
	 consumption	 4.55 hl 	 4.80 hl	 4.70 hl	 4.56 hl	 4.77 hl
	 for 1 hl of beer produced		   	   

	 Reduction of  electricity 				  
	 consumption	 7.99 kWh 	 8.81 kWh	 8.89 kWh	 8.73 kWh	 8.44 kWh
	 for 1 hl of beer produced			     

	
	 Reduction of  thermal 	
	 energy consumption	  76.91 MJ 	 84.24 MJ	 83.70 MJ	 76.22 MJ	 77.05 MJ
	 for 1 hl of beer produced	  
			     

	 Reduction of  waste  	 zero waste to	 3.21 g	 3.46 g	 3.33 g	 10.83 g
	 volume delivered  	 landfill in 2025	 (1.348 t of production waste	 (1.293 t of production waste	 (3.75 t of production waste	 (5.36 t of production waste

	 to landfills	  	 to a landfill in total in 2021) 	 to a landfill in total in 2022)	 to a landfill in total in 2023)	 to a landfill in total in 2024)		
	 for 1 hl of beer produced			 
 				  

 	 Quantified outputs	 Quantified outputs	 Quantified outputs	 Quantified outputs
	 and results	 and results	 and results	 and results

Overview of goals – Ostravar Brewery in Ostrava:

SUSTAINABLE PRODUCTION 
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Example of a Goal – Reducing Landfill Waste:

A project aimed at the absolute reduction of environmental burden from landfilled waste began in 2014 as part of Molson Coors’ corporate direction. 
Our goal aligns with the EU’s objective and global trends to utilize all waste through means other than landfilling (the “Zero Waste to Landfill” 
initiative). Collaboration with waste management suppliers is key to the success of this project. These partners must be capable of processing waste 
primarily through recycling, or alternatively through energy recovery or other forms of reuse. Currently, the company emphasizes shifting from energy 
recovery to recycling, and even more importantly, to waste prevention.

Effective from January 1, 2021, the Czech Parliament passed a new Waste Act No. 541/2020 Coll., which, among other things, increases the 
fee per ton of waste deposited in landfills. Due to this legislation and developments in waste management, costs and pricing, some of our waste 
management partners have increased their service fees. Nevertheless, we continue to seek new ways to utilize and process waste, or prevent its generation, 
taking into account the use of modern technologies employed by our partners.

We compare waste volumes within the company based on the production equivalent of each brewery – that is, the weight of waste relative to the volume 
of beer produced. Our company’s goal is to completely eliminate the amount of waste from our breweries that ends up in landfills. Thanks to current trends 
and strong cooperation with our waste management supplier, we achieved this goal at the Staropramen brewery as early as 2019. At the Ostravar brewery, 
we have been able to reduce landfill waste year-over-year. However, following the installation of a new canning line in mid-2023, there was a temporary 
increase in landfill waste.

The key to achieving year-over-year reductions lies in employee engagement in sorting individual waste streams from production and other processes, 
supported and motivated by company leadership. The purchasing department also plays a crucial role by selecting waste management partners who can 
help us meet our goals.

Project progress and measuring results – Staropramen Brewery and Ostravar Brewery:

Amount of waste taken to landfills (in tonnes)

2014

74.114 50.12 10.12 4.38 3.86 0 0 0 0 0 0

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

20.91 10.16 3.73 1.81 1.35 1.44 1.34 1.348 1.293 3.75 5.36

SUSTAINABLE PRODUCTION 
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ENERGY 

The main energy sources at the Staropramen brewery are steam generated from natural gas, compressed air, and cooling provided by 
refrigeration compressors.

To easily evaluate the status of energy consumption, we use a metric based on consumption per standard hectoliter, and all energy usage across the plant 
is monitored via WinCC visualization. Thanks to the eSight energy management system, we can assess excess consumption down to individual devices. All 
employees in the production area of the brewery are involved in this process. This management setup allows us to detect minor leaks or the early stages of 
larger issues in a timely manner.

In 2024, we focused heavily not only on optimizing energy consumption but also on reducing the fixed portion of required energy. To support this, we 
underwent an external energy audit, which helped us identify areas for future activities and investments. These projects enabled us to reduce steam 
consumption by more than 1,000 GJ/year and electricity consumption by 160 MWh/year. Projects included modernization of the tunnel pasteurizer, 
upgrading the high-pressure compressor, installing LED lighting, and significantly renewing insulation in the steam system.

We aim to continue this established trend not only in the coming year but also in the long term, in order to meet our internal goals for reducing 
our carbon footprint.

At the Ostravar brewery, energy consumption in 2024 increased compared to the previous year. This was due partly to higher beer production 
volumes, but primarily to a shift in the production portfolio – there was a decrease in beer packaged in kegs and bottles, and an increase in beer canned.

 

The most significant investment in 2024 was the implementation of a new control system for the can pasteurizer, which improved efficiency and reduced 
steam and water consumption.

Steam consumption totaled  

37,898,000 MJ, 
which corresponds to 

77.05 MJ of steam per 1 hl of beer 
produced.  

Electricity consumption totaled  

14,948,926 MJ, 
equivalent to 

8.44 kWh per 1 hl of beer 
produced.

SUSTAINABLE PRODUCTION 
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WATER

Water is the most abundant ingredient in beer, making up more than 92% of its content. In a half-liter of beer, there are 460 ml of water, and a significant 
additional amount is used throughout the production process for rinsing, sanitation, and steam generation. As a key raw material, it is essential to 
conserve water and ensure its use is minimized wherever possible. That’s why we focus on maximizing the reuse of water within technological processes.

 
The total water consumption in 2024 

888,578 m3,  
which translates to 

4.05 hl of water per 1 hl of beer produced.

Compared to 2023, this represents a slight increase in water consumption. This 
was caused by two main factors. First, the full launch of the new keg filling line, 
where we managed to significantly reduce water consumption compared to the 
initial weeks of production and continue to improve. Unfortunately, this process 
required several months of full operation, which negatively impacted the annual 
water consumption. Second, a shift in the production mix (export portfolio), 
where higher water usage is linked to the technical capabilities of the production 
line. However, thanks to various projects, we began reducing water consumption 
here as well, which was reflected in the results, especially during the last quarter 
of 2024.

For 2025, reducing water consumption remains one of our top priorities. 
A  significant number of activities are focused on minimizing losses and finding 
ways to reuse water for technical purposes. However, the main principle remains 
that none of these activities may compromise the high hygiene standards of our 
brewery or the quality of our products.

The total water consumption in 2024

 234,590 m3, 
which translates to  

4.77 hl of water per 1 hl of beer produced.

Water consumption was significantly impacted by our new canning line, which 
uses tunnel pasteurization technology. The aforementioned investment in the 
new control system for the tunnel pasteurizer improved efficiency and reduced 
water consumption.

In mid-2024, we launched a process for reusing wastewater, which saved up to 
3,000 m³ of drinking water in production. We plan to continue this process in 
2025, with expected savings of up to 5,000 m³ of drinking water per year.

A total of 77.3% of the water consumed was drawn and treated from our own 
well.
When drawing water from our own well, we continuously monitor the water level 
to avoid disturbing the balance of groundwater. In case of a significant drop in 
the well’s water level during summer months, we switch to limited or intermittent 
pumping and rely more on municipal water supply. Thanks to this approach, we 
have a valid water extraction permit until 2030.
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Thanks to active cooperation with EKO-KOM, more than 73% of packaging waste is reused annually, and the availability of waste sorting in the 
Czech Republic continues to improve, reaching the highest EU standards. The system for sorting and recycling usable packaging waste is continuously 
being developed.

We have long supported the trend of returnable packaging, investing significant amounts to ensure it is high-quality and attractive to consumers. The 
returnable bottle is the most popular packaging format in retail not only in the Czech Republic but also in many international markets. That’s why we 
continuously invest in new crates. We also regularly invest tens of millions of CZK into draft and tank beer technologies, as properly treated and well-
served beer offers consumers a different experience than beer consumed at home from packaged formats.

All major decisions in our company are evaluated through the lens of long-term sustainable business practices. This applies not only to the introduction 
of new products but also to investments in production, packaging materials, and more. In recent years, our breweries have focused on implementing 
a packaging strategy first introduced by our parent company Molson Coors in 2018. This strategy includes proposals for various packaging optimizations 
to minimize environmental impact.

New solutions include the use of rPET. In 2020, we launched plastic bottles for our key brands Braník and Staropramen containing 30% recycled plastic. 
We continue to focus on reducing the amount of plastic and packaging materials and increasing the use of recycled materials.

In recent years, canned beer has grown in popularity among consumers. In terms of disposal, we cooperate with EKO-KOM, and it is worth noting that the 
share of recycled material in the cans we use for packaging our beers ranges between 70–90%.

 

WASTE 

In 2024, the Staropramen brewery generated a total of 986.4 tons of waste, including 0.765 tons of hazardous waste, which was handed over for 
recycling or environmentally responsible disposal (primarily energy recovery). As a responsible company, we strive to eliminate especially the portion of 
waste that ends up in landfills. In 2024, no waste from Staropramen’s production was landfilled. Additionally, we successfully ensured the reuse of 216.1 tons 
of cardboard, which would otherwise have been discarded as waste.

At the Ostravar brewery, a total of 633.16 tons of waste was generated in 2024, including 2.26 tons of hazardous waste, which was handed over 
to an authorized entity for ecological disposal. In line with our goals, we aim to reduce the amount of waste sent directly to landfill. In 2024, 5.36 tons of 
waste from Ostravar were landfilled. The overall increase in waste volume compared to the previous year was mainly due to the full-year operation of the 

Investments in returnable packaging over 
the past 5 years exceed   

CZK 460 million

Share of beer in returnable packaging 

(kegs + bottles)  
over 44%

(PET+CAN)  
approximately 52%

The remainder is  
transported in tanks

SUSTAINABLE PRODUCTION 

About the 
Company Our values and vision Sustainable business – Our Imprint 2025 Goals General information 2024



55
SUSTAINABLE 

DEVELOPMENT  
REPORT 2024

canning line, which was commissioned in the second half of 2023. We consider it a success that we managed to increase the percentage of recycled waste 
and reduce the percentage of landfilled waste compared to the previous year.

A responsible approach to waste management is actively supported not only by production employees, who receive annual training, but also by their 
colleagues in office departments. As in previous years, in 2024 we continued to encourage employees to sort waste diligently in office spaces.

FEED

Spent grains and waste brewer’s yeast are by-products of beer production that have recently become highly sought-after commodities for animal feed 
manufacturers. To ensure that the feed materials we supply are safe and pose no health risks within the food chain, we decided to certify the entire feed 
production system according to international feed standards. Based on the requirements of our yeast customer, we chose the GMP+ standard, which 
we also apply to spent grains.

93.18% recycled

6.82% 
incinerated (energy recovery)

81.86% recycled

0.84% landfilled

17.3% 
incinerated (energy recovery)

Waste breakdown at Staropramen brewery in 2024 
(production incl. offices):

Waste breakdown at Ostravar brewery in 2024  
(production incl. offices):

35,406.14  
tonnes 

of spent grains

32,650 hl 

of brewer’s yeast

In 2024, the Staropramen brewery sold:

9,589.92  
tonnes 

of spent grains

1,220 hl 

of brewer’s yeast

In 2024, the Ostravar brewery sold:
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LOGISTICS

Key Logistics Performance Indicators focus on service quality, maximizing productivity, storage and transport efficiency, and reducing 
environmental impact.

STORAGE

We continue to reduce emissions in warehousing by using high-capacity forklifts capable of handling 3 to 4 pallets at once, minimizing the number of 
handling operations. We fully utilize electric and LPG-powered forklifts, and are gradually replacing LPG forklifts with electric models, which are charged 
using renewable electricity. Warehouses are equipped with automatic high-speed doors to reduce heat loss, and lighting is provided by low-energy LED 
fixtures.

In 2024, we consolidated our external central warehouses for both domestic and export products in Prague, significantly reducing transport distances 
for storage. A new export warehouse was equipped with photovoltaic panels used to charge electric forklifts. Both warehouses are now located within 
10  km of the Staropramen brewery.

We also increased storage capacity at Staropramen by 20%, reducing the need to transport products to external warehouses. As part of our long-term 
strategy, we are preparing to expand the Smíchov warehouse to fully eliminate the need for external storage. Due to space limitations, we are focusing 
on automated vertical storage solutions, which reduce forklift use and emissions, and eliminate dozens of daily truck transports and duplicate handling.

In Ostrava, we began construction of a new warehouse hall directly at the brewery. Once completed at the end of 2025, we will no longer use external 
central storage, reducing truck transports and unnecessary handling. The new hall will also feature photovoltaics for charging electric forklifts.
In direct distribution across the Czech Republic, we implemented a Cross Dock system, where goods are delivered from the central warehouse directly to 
distribution points based on orders. This eliminates unnecessary storage and reduces forklift operating hours.

We are preparing to implement a Warehouse Management System (WMS) in all warehouses to improve product handling efficiency and reduce unnecessary 
equipment movement.

TRANSPORT

Transport is divided into truck freight and direct deliveries. We continue working with partners to upgrade fleets to EURO VI emission standards, with only 
compliant vehicles operating in the Smíchov area.

In truck freight (approx. 50 trucks daily / over 2.5 million km annually), we maximize pallet loads by fully utilizing vehicle tonnage. In cooperation with 
customers, we increased pallet loads to 33 pallets per truck, operating in “full truck” mode.
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With Tesco and for internal transfers, we use Tandem trucks with a capacity of 38 pallets, saving nearly 2,000  transports 
annually, or over 50,000 km. For returnable packaging, we use multi-layer loading to take advantage of lower 
weight.

Together with our sales team, we are centralizing deliveries to modern trade and traditional market alliances to 
increase delivery volumes per location and reduce duplicate handling.

In direct deliveries (approx. 180 vehicles daily / approx. 2 million km annually), we use a route planning tool to 
optimize routes while meeting customer delivery time requirements, minimizing kilometers and maximizing vehicle 
utilization.

For deliveries to central Prague, our partner has deployed fully electric utility vehicles, which reduce emissions and 
allow for higher tonnage and extended delivery windows, reducing the number of required transports.

We also leverage synergies in distribution with our business partners by combining deliveries of our products with 
those of other companies, ensuring fewer vehicles visit the same customer at the same time.

We are gradually increasing minimum order size limits and preparing a delivery incentive fee, allowing customers to 
save on delivery costs by ordering larger volumes and reducing the number of deliveries.

As part of our Route to Market (RtM) strategy, we aim for shared distribution with other FMCG suppliers to 
significantly reduce transport and kilometers driven.

In export, managed by the Export & License department of Molson Coors Europe, we are successfully reducing 
emissions by using more environmentally friendly transport alternatives. For example, exports to Sweden and 
Finland now use combined transport (truck/train), significantly lowering CO2₂ emissions.

For company cars, acquired via operational leasing, we have introduced CO2₂ limits. Management vehicles are 
leased as plug-in hybrids, with new charging stations installed. For sales representatives, we are gradually replacing 
diesel cars with petrol vehicles emitting 123 g CO2₂/km.
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ENVIRONMENTAL PROTECTION – SIGNIFICANT DAYS  

Environmental protection, the impact of our production activities on the surroundings of our breweries, sustainable business practices, and leaving 
a positive footprint are key topics for our company and form one of the pillars of our “Our Imprint 2030” strategy.

As part of our environmental awareness efforts, we annually commemorate World Water Day, Earth Day, and World Environment Day. Internally, we 
communicate our corporate goals and the ways to achieve them. Employees receive practical tips on how to better care for the world around us – from 
saving energy to waste sorting.

At the Ostravar brewery, we celebrated Earth Day through action: volunteers from among our employees came together to beautify the brewery 
premises and its surroundings.

OCCUPATIONAL SAFETY AND HEALTH 

Our company ensures occupational health and safety in accordance with the legal requirements of the Czech Republic and the European Union. 
Beyond these regulations, we have implemented a safety management system based on ISO 45001, which undergoes regular internal audits. Within 
this system, we emphasize risk prevention and the creation of a safe working environment for our employees, suppliers, and visitors to our breweries.

We have set ambitious targets in the area of accidents and injuries, and our safety improvement requirements are becoming increasingly stringent. 
Therefore, we support modern technologies for accident and injury prevention and actively foster a safety culture through non-investment projects 
and initiatives.

In 2024, at the Staropramen brewery, we focused on:

•	 Improving the quality of technologies and monitoring systems in the energy sector, specifically in ammonia management.
•	 Preventive renewal of structural elements ensuring the stability of brewing vessels.
•	 Installation of fall protection systems on rooftops.
•	 Expansion of safety features on machinery.
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In 2024, at the Ostravar brewery, we focused on:

•	 Completion of a project aimed at safe machine access and energy source disconnection, ensuring that employees or service technicians entering 
machinery on the canning line are not exposed to danger.

•	 Continued implementation of a safety enhancement project for the cooling system within ammonia management, ongoing since 2018.
•	 Acquisition of two new 3D printers for the maintenance department, enabling in-house production of safety signage, various protective covers, 

plugs, cable route markers, and components for safe machine access and energy disconnection, helping to prevent risks to employees entering 
machinery areas.

MONITORING AND PROTECTION OF BIODIVERSITY AT OUR BREWERY SITES oce 2023 jsme se v

Our production facilities are not located in protected areas. With regard to this fact, our production operations do not impact the biodiversity in the 
immediate surroundings of our operations. However, we are aware of the footprint we leave behind as a manufacturing company, which is why we aim all 
activities in the area of social responsibility and environmental protection towards mitigating this impact.
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MANAGING THE SUSTAINABLE DEVELOPMENT AGENDA

Sustainable development is part of the Company‘s long-term strategy. The implementation of the sustainable development agenda is the responsibility of the 
Company‘s management and all departments. The agenda of reporting and communication of activities in the field of sustainable development is dealt with 
by the legal department and the corporate affairs department. 

We regularly inform our business partners, customers, consumers and employees about our strategy, plans and activities in this area.

REPORTING PERIOD

This report was issued for the period of 1 January 2024 – 31 December 2024
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OVERVIEW OF INDICATORS

Overview of areas	 Detail	 Information  	                      Detailed date where they are reported					     		                      	
				    	      	Staropramen												       Ostravar		
			   2020  	 2021	 2022		  2023		 2024				   2020		 2021		 2022 		 2023	 2024
 
Company Profile	 About the Company	 About the Company and General sections of the Report						    
	 Ownership structure	 About the Company section of the Report 						    
	 Composition of Senior Management (diversity)	 About the Company and People sections of the Report						    
	 Our economic contribution	 About the Company section of the Report 						    
	 Products	 About the Company section of the Report 						    

Our values and vision	 Our values and vision	 Our values and vision section of the Report						    
	 Sustainable business goals	 Our Values and vision, People and Planet sections of the Report						    
	 CSR control	 People and General section of the Report						    
	 Awards	 About the Company and People sections of the Report						    

Supplier chain	 Supplier chain scope, changes, rules	 Planet section of the Report						    

Report materiality and scope	 For which companies the report is prepared	 General section of the Report						    

Stakeholder dialogue 	 Stakeholder involvement	 Sustainable Business Goals section of the Report 
		  and the parent company’s strategy

EKONOMIC ASPECTS
				                Staropramen			                                  	Ostravar		

			   2020	 2021	 2022		  2023		 2024		  2020		  2021		  2022		 2023		  2024

Corporate Governance,  	 Main ethical principles and Company values	 People section of the Report						    
ethics, anti-corruption	 Protection of competition	 People section of the Report						    
measures	 Methods of ethical complaints‘ resolution	 People section of the Report						    
	 Trade unions and collective bargaining	 People section of the Report						    

Product safety and	 Consumer complaints/disputes	 People section of the Report						    
consumer health	 Food safety certification 	 People section of the Report						    
	 Labelling	 People section of the Report						    

Communication with	 						    
consumers and responsible 
marketing	 Ethics, rules	 People section of the Report
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ENVIRONMENT
						      Staropramen				    Ostravar		

					     2020	 2021	 2022	 2023	 2024	 2020	 2021	 2022	 2023	 2024

Our goals			   Sustainable Business Goals and Planet section 
			   of the Report						    

Energy	 Company consumption	 More details in the Planet section of the Report						    
	 Consumption outside the Company			   N/A	 N/A	 N/A	 N/A	 N/A	 N/A	 N/A	 N/A	 N/A	 N/A
	 Energy portfolio 	 More details in the Planet section of the Report						    
	 Energy consumption (in kWh) per hectolitre of beverage	 More details in the Planet section of the Report	 6.32	 6.3	 6.55	 6.99	 6.58	 8.77	 8.81	 8.89	 8.73	 8.44
	 Heat energy consumption (in MJ) per hectolitre of beverage	 More details in the Planet section of the Report	 51.74	 54.45	 53.58	 54.23	 52.19	 78.67	 84.24	 83.7	 76.22	 77.05
	 Activities decreasing energy intensity	 More details in the Planet section of the Report						    

Emissions	 Direct emissions of greenhouse gases (GHG) in tonnes of CO2	 Direct emissions of GHG are produced in the 
			   boiler room and from fuel for logistics (forklifts)  
			   + purchased CO2 for filling and other needs 	   N/A 	 N/A 	 N/A 	 N/A 	 361.08	 N/A 	 N/A 	 N/A 	 N/A 	 N/A

	 Indirect greenhouse gases (energy) in tonnes of CO2	 Staropramen brewery’s indirect emissions  
			   come from a power plant producing electricity  
			   for us. In addition to that, Ostravar brewery 			 
			   utilises a heating plant supplying steam  
			   (they do not have own boiler room)	  N/A 	 N/A 	 N/A 	 N/A 	 N/A	 N/A 	 N/A 	 N/A 	 N/A 	 N/A

	 Other GHG			   	   N/A 	 N/A 	 N/A	 N/A 	 N/A	 N/A 	 N/A 	 N/A	 N/A	 N/A
	 Amount of gases per litre of produced beverage (t/Hl)	 More details in the Planet section of the Report	    N/A 	 N/A 	 N/A 	 N/A 	 N/A	 N/A 	 N/A 	 N/A 	 N/A 	 N/A

	 Nox, Sox (t)		  More details in the Planet section of the Report	   2.585	 2.363	 3.209	 2.957	 2.748 	 N/A 	 N/A 	 N/A 	 N/A 	 N/A

Logistics	 Our fleet and cooperation with partners	 More details in the Planet section of the Report		
	 Consumption of fuels (l)			   N/A	 N/A	 N/A	 N/A	 N/A	 N/A	 N/A	 N/A	 N/A	 N/A
	 Consumption of fuels (l/100 km)			   N/A	 N/A	 N/A	 N/A	 N/A	 N/A	 N/A	 N/A	 N/A	 N/A

Water	 Total consumption of water per litre of beverage	 More details in the Planet section of the Report	 3.89	 4.05	 3.93	 3.95	 4.05	 4.72	 4.8	 4.7	 4.56	 4.77
	 Percentage/amount of recycled and reused water			   N/A	 N/A	 N/A	 N/A	 N/A	 N/A	 N/A	 N/A	 N/A	 N/A

Packaging	 Packaging and recycling 	 More details in the Planet section of the Report						    
materials	 Plastics / sustainable PET bottles	 More details in the Planet section of the Report						    
	 Cans, glass		  More details in the Planet section of the Report						    
	 Percentage of recycled packaging	 More details in the Planet section of the Report						    

Waste	 Production of landfill waste in g per hl of produced beverage	 More details in the Planet section of the Report	 0.00	 0.00	 0.00	 0.00	 0.00	 3.21	 3.46	 3.33	 9.25	 10.83
	 Total volume of dangerous waste (t)	 More details in the Planet section of the Report	 1.62	 2.91	 5.658	 9.375	 0.765	 1.27	 2.27	 0.821	 1.1	 2.26
	 Waste recycling percentage 	 More details in the Planet section of the Report	 94.08	 94.14	 94.56	 96.04	 93.18	 69.56	 78.85	 74.16	 75.56	 81.86

Materials	 Quantity of material utilised	 More details in the Planet section of the Report	 71.55	 104.3	 208.3	 141.8	 216.1	 N/A	 N/A	 N/A	 N/A	 N/A

Biodiversity	 Monitoring and protection of biodiversity at our sites	 More details in the Planet section of the Report						    
	 Activities to protect biodiversity	 More details in the Planet section of the Report						    
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EMPLOYEES AND THE COMMUNITY	
			                                 Pivovary Staropramen in total			   	

		  		  2020	 2021	 2022	 2023	 2024

Our approach 		  People section of the Report						    

Employee 
engagement	 Case study 	 More details in the People section of the Report						    

Employees	 Number of new hires 	 More details in the People section of the Report		  132	 93	 129	 122	 200	
	 Number of employees who left for maternity/	  
	 parental leave 	 More details in the People section of the Report		  11	 10	 10	 8	 4
	 Number of employees who returned from	 More details in the People section of the Report		  2	 2	 4	 4	 2 
	 maternity/parental leave
	 Absences without sick days			   N/A	 N/A	 N/A	 N/A	 N/A	

Cooperation with trade 
union organisations	 	 More details in the People section of the Report						    

Occupational safety 
and health protection	 Injury statistics			   N/A	 N/A	 N/A	 N/A	 N/A	
	 Activities and trainings	 More details in the People section of the Report						    

Employee education	 Number of employees trained – in person /	 More details in the People section of the Report 
	 / via e-learning			   392 / 715	 315 / 647	 690 / 644	 586 / 490	 605 / 388
	 Activities to support skills development	 More details in the People section of the Report						    

Career development	 Activities to support career development	 More details in the People section of the Report						    

Diversity  
and equal opportunities	 Employee statistics and distribution	 Number of males		  488	 475	 463	 440	 415
	 Employee statistics and distribution	 Number of females  		  167	 160	 170	 184	 169
	 Equal opportunity and anti-discrimination 	 More details in the People section of the Report						    

Complaint resolution	 Tools for complaint resolution	 More details in the People section of the Report						    

Human rights	 Screening of suppliers / capital expenditure	 More details in the People section of the Report	  
	 (CAPEX) and human rights		
	 Number of reported incidents of discrimination			   N/A	 N/A	 N/A	 N/A	 N/A
	 Child labour, forced labour	 Included in our Policy, more in the parent company’s strategy						    
 
Community	 Local community impact management	 More details in the People section of the Report						    
	 Long-term partnerships and new social projects	 More details in the People section of the Report						    
	 Cooperation with schools	 More details in the People section of the Report						    
	 Volunteering	 More details in the People section of the Report						    

Health	 Activities promoting healthy lifestyle	 More details in the People section of the Report						    
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